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蔬菜統營處 Our Organization  Organization 

  

本處（截至二零一一年三

月卅一日）僱用固定職員

108 人，臨時員工 128 人。

組織圖表刊載於附錄一。 

本處（截至二零一一年三

月卅一日）僱用固定職員

108 人，臨時員工 128 人。

組織圖表刊載於附錄一。 

  
    

  

As at 31 March 2011, the 
Organization employed 108 regular 
staff and 128 casual workers. The 
organization chart is at Appendix 1. 

As at 31 March 2011, the 
Organization employed 108 regular 
staff and 128 casual workers. The 
organization chart is at Appendix 1. 
  

  
  
  
  
  

  
  

蔬菜統營處辦公大樓及 
蔬菜批發市場 

VMO office building and wholesale 
vegetable market 
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抱負 Our Vision  
為本港市民提供安全優

質、供應穩定充裕的新鮮

蔬菜，以及協助本地農業

達至可持續發展。 

To provide the community with a 
reliable and plentiful supply of safe 
and quality vegetables and to facilitate 
the sustainable development of local 
agriculture. 

 
 
 
 
 

使命 Our Mission  
以專業精神，克盡厥職，

殷勤有禮和精益求精的態

度管理蔬菜批發市場，從

而： 

 

 有秩序和有效率地批

銷優質安全蔬菜； 

 提供公平和健全的批

銷環境以便業界營運； 

 回餽盈餘以促進本地

農業發展。 

To manage the wholesale vegetable 
market with professionalism, 
dedication, courtesy and efficiency to : 

 
 secure the efficient and orderly 

wholesale marketing of safe and 
quality vegetables; 

 provide a fair and healthy 
marketing environment for 
traders to conduct business; and 

 plough back surplus for the 
improvement of local 
agriculture. 
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統營顧問委員會  The Marketing Advisory 
Board 

 
統 營 顧 問 委 員 會 是 一 個

法定諮詢組職，其委員由

行政長官委任，就統營處

處長轉介的事宜，提供意

見。二零一零至一一財政

年度期間，統營顧問委員

會 曾 討 論 多 項 重 要 的 事

宜，向統營處處長提出建

議，包括菜統處的整體財

政預算、農業發展基金的

財政預算、菜統處的一般

業務運作和業績報告、以

及 由 菜 統 處 與 漁 農 自 然

護理署 (漁護署 )聯合推

行 的 各 項 農 業 發 展 項 目

的進展。該委員會的成員

及 職 權 範 圍 刊 載 於 附 錄

二。 

The Director of Marketing is 
assisted by the statutory Marketing 
Advisory Board with its members 
appointed by the Chief Executive.  
During the financial year of 
2010-11, the Board discussed and 
advised the Director on important 
issues including annual financial 
estimates of the Vegetable 
Marketing Organization (VMO) 
and its Agricultural Development 
Fund, general business operation 
and reports of VMO, and progress 
of agricultural development 
projects jointly launched by VMO 
and the Agriculture, Fisheries and 
Conservation Department (AFCD).  
The membership and terms of 
reference of the Board are at 
Appendix 2. 
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服務範圍 OUR SERVICES 

批銷蔬菜 Vegetable Wholesaling 

 

菜統處主要提供批銷蔬菜服

務及透過位於長沙灣的批發

市場作交易平台給買賣雙方

進行交易。菜統處向批發商抽

取不高於成交總額的 10% 作
為提供交易設施、會計和農藥

殘留檢定等服務的費用，對於

批發商並無使用的服務，菜統

處提供最高 4%的回扣。 
 

 
VMO mainly provides wholesale 
services and a platform to vegetable 
wholesalers and buyers for wholesale 
trading through its wholesale market at 
Cheung Sha Wan.  VMO charges 
wholesalers a commission up to 10% 
of the total value of all sales for the 
provision of trading facilities, 
accounting and pesticide residue 
testing services, and rebates them up to 
4% of the commission for services not 
required. 

 
 
 
 
 
 
 
 

市場交易場地 Market trading floor
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優質蔬菜 

 
Premium Vegetables 

    
優質蔬菜部成立的目的是

為了協助本地農民透過

本處建立的宣傳推廣網

絡 ， 將 他 們 生 產 的 新

鮮、安全及優質的蔬菜，

供應給高檔買家如各大

酒店、酒樓、安老院、

超級市場和飯盒供應商

等。優質蔬菜部亦會按客

戶不同的需要，挑選、

修剪及包裝蔬菜，並利

用 冷 藏 貨 車 運 送 給 他

們。 

 

此外，本處優質蔬菜部的優

質蔬菜處理中心已獲香港有

機資源中心認證有限公司頒

發「有機加工處理認證」和

「 轉 型 有 機 加 工 處 理 認

證」，以證明本中心符合有關

的有機生產及加工標準。 

 
Premium Vegetable Section (PVS) is 

set up to help local farmers market 

their fresh, quality and safe 

vegetables to up-market caterers such 

as hotels, restaurants, elderly homes, 

supermarkets and lunch box suppliers 

through promotional networks 

established by the Organization.  

The PVS selects, processes and packs 

vegetables according to customers’ 

specifications and delivers them to 

customers by refrigerated trucks.   

 

The Premium Vegetable Packaging 

Center has been certified by the 

Hong Kong Organic Resource 

Centre as meeting the standards for 

processing organic products, and was 

granted the “Organic Processing 

Certificate” and “Organic (In 

Conversion) Processing Certificate”. 

 

 
冷藏貨車 Refrigerated truck 超市發售 On sale at supermarket
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蔬菜農藥殘留及重金屬

雜質含量測試 
Monitoring of Pesticide 
Residues and Heavy Metal 
Contamination on Vegetables 

菜统處自 1988 年起在長沙灣

蔬菜批發市場設立農藥殘留化

驗室提供農藥殘留檢測服務，

向批發商提供信心的保証；倘

發現樣本受農藥污染，會轉交

食物環境衛生署跟進。此外， 

菜统處亦提供重金屬雜質含量

檢測服務。 

 

 

VMO has been operating a pesticide 

residues laboratory at the market since 

1998 to provide quality assurance to its 

clients. Consignments found to be 

contaminated with pesticide residues are 

referred to the Food and Environmental 

Hygiene Department for follow-up action.

In addition, VMO also provides heavy 

metal contamination analysis on 

vegetables. 

 

 

 

 

 

 

  
農藥殘留檢測          Pesticide residue test 

 

重金屬雜質含量檢測   Heavy metal 
contamination  

analysis on vegetables 
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支援本地農業 Supporting Local Agriculture 

 

菜統處與漁護署建立了夥伴

關係，聯手促進本地農業，

例如推行信譽農場計劃、推

廣有機耕作和農地復耕計

劃。菜統處亦把它所得的盈

餘成立農業發展基金支援農

業發展計劃；現時農業發展

基金的資本總額為三億元。

在 本 年 度 ， 基 金 撥 出

$27,816,786 元支持多項農業

發展項目，包括推廣有機耕

種、改善菜統處市場設施、

舉辦不同類型的推廣活動，

例如 2011年度本地漁農美食

迎春嘉年華。 

 

菜統處設有農業獎學基金，

以促進農業教育及訓練。現

時基金的資本總額為$800 萬

元，用作提供獎、助學金及

貸款予修讀農業及有關課程

的學生，並資助農民子女接

受更佳教育。在二零一零至

二零一一財政年度，該基金

發放獎、助學金共 $432,500
元予 22 名符合資格的學生。 

 

 

 

  
VMO works in partnership with AFCD to 
promote local agricultural development 
through programmes like the Accredited 
Farm Scheme, Organic Farming 
Conversion Scheme and Land 
Rehabilitation Scheme. It also ploughs back 
its surplus to establish the Agricultural 
Development Fund to support agricultural 
development projects.  Currently the Fund 
has a capital of $300 million. During the 
year, it dispensed $27,816,786 to support 
various agricultural development projects, 
including the promotion of organic farming, 
improvement of VMO’s market facilities, 
and organization of different promotion 
activities such as FarmFest 2011. 
 
VMO’s Agricultural Products Scholarship 
Fund aims at promoting education and 
training in agriculture. The Fund currently 
has a total capital of $8 million and offers 
scholarship grants and loans to students 
pursuing agriculture and related studies.  It 
also provides financial support for farmers’ 
children to pursue better education. In 
2010-11, it issued $432,500 in scholarship 
grants to 22 eligible students.   

 
 
 
 
 

 
 

 
 



二零一零至二零一一財政年

度農產品獎學基金的核數師

報告、資產負債表、收支結

算表、基金變動表、現金流

量表及財務報表附註分別刊

載於附錄十至十五。 

 

此外，菜統處撥出$2,608,000
元，成立蔬菜統營處貸款基

金，貸款予農民作生產營運

資本。在本年度，貸款基金

批出貸款 29 宗共$1,519,000
元。截至二零一一年三月三

十一日，該貸款基金的累積

盈餘總額為$11,736,273 元。 

 

 

 

 

 

 

The Auditors’ Report, Balance Sheet, 
Income and Expenditure Account, Cash 
Flow Statement, Statement of Changes in 
Funds and Notes to the Financial 
Statement of the Agricultural Products 
Scholarship Fund for the financial year 
2010-11 are at Appendices 10 to 15 
respectively. 
 
Furthermore, VMO has set aside 
$2,608,000 to establish the VMO Loan 
Fund to provide credit facilities to farmers 
as operational capital.  During the year, it 
issued 29 loans totaling $1,519,000. As at 
31 March 2011, the Fund had an 
accumulated surplus of $11,736,273. 

 

  
維修蔬菜產銷合作社
建築物(前) 

Maintenance of Vegetable 
Marketing Co-operative 

Society Building (Before)

維修蔬菜產銷合作社
建築物(後) 

Maintenance of Vegetable 
Marketing Co-operative 
Society Building (After)
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支援農業發展項目 
 

 
信譽蔬菜 

Supporting Agricultural 
Development Projects 
 
Accredited Vegetables 

 
菜統處與漁農自然護理署

(漁護署)於一九九四年攜手

進行「信譽農場計劃」；該計

劃的目的是確認由港人在香

港或在內地經營的菜場採用

優良耕作方法與及適當使用

農藥，認可他們為信譽農

場。 
 
信譽農場所出產的蔬菜須接

受農藥殘餘檢測；才分發至

菜統處指定信譽零售點售

賣。消費者可以憑菜統處發

出的「信譽零售商」標記在

零售點辨識信譽蔬菜。 

 

截至二零一一年三月三十一

日，共有 285 個菜場（包括

34 個在廣東省內的信譽農

場），農場總生產面積達 1,812
公頃；而本地的信譽農場分

佈於各主要蔬菜產區，包括

打鼓嶺、蕉徑、吳家村、上

水、青山、石崗、古洞、屏

山、逢吉、屯門、管欖、厦

村、藍地、錦田、新田、坪

輋及粉嶺。信譽菜產的平均

每日供應量達 60 公噸。現

時，全港有 192 個信譽蔬菜

零售點，分佈在港九及新界

各區，方便市民選購信譽蔬

菜。 

 

 
VMO and AFCD have been jointly 
running the Accredited Farm Scheme 
since 1994.  The scheme accredited 
vegetables farms in Hong Kong or 
Mainland operated by Hong Kong 
citizens for adoption of good 
horticultural practices and proper use of 
pesticides. 
 
Accredited vegetables are sampled and 
tested to ensure that there is no excess 
pesticide residue before distribution for 
sale at retailer outlets designated by 
VMO.  Consumers can identify these 
outlets by the VMO “accredited 
retailers” logo carried by the retailers. 
 
As at 31 March 2011, 285 farms 
(including 34 farms in Guangdong 
Province) covering a total area of 1,812 
ha had been accredited. Local 
accredited farms are located at the main 
production areas including Ta Ku Ling, 
Tsiu Keng, Ng Ka Tsuen, Sheung Shui, 
Castle Peak, Shek Kong, Kwu Tung, 
Ping Shan, Fung Kat, Tuen Mun, Koon 
Lam, Ha Tsuen, Lam Tei, Kam Tin, San 
Tin, Ping Che and Fanling. The average 
daily supply of accredited produce was 
60 tonnes. At present, there are 192 
accredited retail outlets located in 
different districts to facilitate 
consumers shopping for accredited 
vegetables. 
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信譽農場 Accredited farm 

 

 
包裝信譽蔬菜 Packing accredited vegetable 

 

 
信譽蔬菜零售商 Accredited retailer 
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有機蔬菜 Organic Vegetables 
 

有機耕作是利用現時對生

物及生態的了解促成一種

與大自然協調的「知識型」

耕作模式。在耕作過程

中，農友不會使用化學合

成的肥料和農藥，也不會

使用基因改造的種子。 

漁護署和菜統處為本地有

機菜農提供有機耕作支援

服務。漁護署向有機菜農

提供技術支援，而菜統處

為有機菜農安排銷運渠

道，從而協助本地農民拓

展回報較高的市場。 

 
菜統處每天均會直接將新

鮮的有機蔬菜從農場運送

到本處的優質蔬菜包裝中

心進行分級和包裝，然後再

運銷至酒店、醫院及指定的

零售點進行銷售，其中包括

大型超級市場、地下鐵店鋪

和健康食品店。 
 
 

 

 

 

 

 

 

 

 

 

 

 

Organic farming adopts 
knowledge-based farming methods 
derived from modern understanding 
of biology and ecology, and stresses 
nature conservation and harmony 
with the environment.  Organic 
farmers do not use chemical 
fertilizers and pesticides or 
genetically modified seeds. 

AFCD and VMO have been jointly 
providing supporting services to 
local organic farmers. While AFCD 
provides technical support, VMO 
develops and arranges marketing 
channels with potential for higher 
return for local organic farmers.  

 

VMO collects fresh organic 
vegetables every day directly from 
farms and transports them to its 
Premium Vegetable Packing Centre 
for grading and packaging. The 
organic produce will then be 
delivered to hotels, hospitals and 
designated retail outlets including 
supermarket chains, shops at MTR 
stations and health food kiosks for 
sale.  
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截至二零一一年三月三十

一日，共有 158 個農場參加

了「有機耕作支援服務」計

劃。它們分佈於八鄉、上

水、大江埔、大埔、屯門、

吳家村、坪輋、粉嶺、逢吉、

十八鄉和新田，共佔地約

62.67 公頃，每日平均產量

達 4 噸。 

 

過去一年，菜统處積極參加

多個食品展銷會及貿易展

覽會，例如香港花卉展和美

食博覽等，以推廣本地有機

農作物。 

 
  

 
As at 31 March 2011, 158 farms in 
Pat Heung, Sheung Shui, Tai Kong 
Po, Tai Po, Tuen Mun, Ng Ka Tsuen, 
Ping Che, Fanling, Fung Kat, Shap 
Pat Heung and Sun Tin covering a 
total area of about 62.67 ha had 
joined the “Organic Farming Support 
Service” Scheme. Together they 
produce some 4 tonnes of organic 
vegetables daily. 

 
During the year, VMO actively 
participated in various food fairs and 
trade exhibitions including the Hong 
Kong Flower Show and Food Expo to 
promote local organic produce. 
 

 
有機耕作技術講座          Organic farming technical seminar 

  

有機農田  

 

Organic farm 有機農田設施 

 

Organic farm facility
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引進新蔬菜品種 Introduction of New 
Varieties of Vegetables 

 
除了拓展新鮮蔬菜的銷售

網絡外，菜統處亦積極地

引進新蔬菜品種供市民選

擇。透過不同的展覽活動

及本處優菜部的推廣，新

蔬菜品種迅即廣為市民認

識。 新/改良的蔬果品種

包括網紋瓜、無籽小西

瓜、有籽小西瓜和小南瓜

(品種：阿石、仙姑、蜜本

3 號和白秋)。此外，以往

推介的新/改良品種如温

室青瓜、紅色溫室甜椒和

甜瓜，皆廣為市民認識。 

 

 

Apart from expanding the sale 
network for fresh vegetables, VMO 
also actively promotes new / 
improved vegetable varieties to the 
public. New / improved vegetable 
varieties become widely known 
among the public through various 
exhibition activities and promotion 
by the Premium Vegetable Section. 
Examples of the new / improved 
varieties include rock melon, small 
seedless water melon, small seeded 
water melon and small pumpkin.  In 
addition, the previously promoted 
new / improved varieties such as 
greenhouse cucumber, greenhouse 
sweet red pepper and sweet melon 
are well known to the public. 
 

 

  
網紋瓜 Rock melon 無籽小西瓜 Small seedless 

water melon
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有籽小西瓜 Small water melon 小南瓜 

(阿石) 
Small pumpkin

(Ah Shek).
   

  
小南瓜  

(仙姑) 
Small pumpkin.

(Sin Koo)
小南瓜  

(蜜本 3 號) 
Small pumpkin

(Mat Boon no.3)
   

  
小南瓜  

(白秋) 
Small pumpkin

(Bak Chau)
温室青瓜 Greenhouse cucumber

   
  

  
紅色溫室甜椒 Greenhouse sweet 

red pepper
甜瓜 Sweet melon 
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海外考察 

 

 
Overseas Study Tour 

本處在二零一零年十一

月贊助一個由本地農友

及顧問委員會成員組成

的訪問團作海外考察，遠

赴南非學習當地的農業

發展、蔬菜批銷、農業教

育及相關設施和配套，以

提高本地農友的競爭力。 

 

 

The Organization sponsored an 
overseas study tour in November 
2010 for a delegation of local farmers 
and advisory board members to study 
the agricultural development, 
vegetable wholesale, agricultural 
education and related facilities and 
measures in South Africa in order to 
enhance the competitiveness of local 
farmers. 
 

 
海外考察 Overseas Study Tour 
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宣傳推廣活動 

 

Promotional Activities 

本年度，本處透過不同渠道

將本地有機及信譽產品推廣

給市民認識，包括參與「國

泰航空新春國際匯演之

夜」、「亞洲農產品展」和「美

食博覽展銷」，在大型企業辦

公室、超市、食肆、學校、

私人會所及鄉村俱樂部進行

推廣活動，以及主辦「本地

漁 農 美 食 迎 春 嘉 年 華

2011」。 

 

此外，本處亦製作「魚/菜統

營處簡訊」 ，讓機構客户對

菜統處及其產品有更多認

識。 

 

During the year, VMO promoted local 
organic and accredited vegetables to 
the public through various channels
including taking part in the Cathay 
Pacific International Chinese New Year 
Night Parade, AgriPro Asia and Food 
Expo, conducting promotional 
activities at offices of commercial 
enterprises, supermarkets, restaurant, 
schools, private clubs and country 
clubs, and organizing the FarmFest 
2011. 

 
In addition, VMO also published the 
“Fish / Vegetable Marketing 
Organizations Newsletter” for its
institutional clients to enhance their 
understanding about our Organizations 
and products. 

 

 
本地漁農美食迎春嘉年華(2011)                        FarmFest (2011) 
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國泰航空新春 
國際匯演之夜 

The Cathay Pacific 
International 

Chinese New Year 
Night Parade 

在沙田節的展銷攤位  Booth at ShaTin Festival
 

 
在亞洲農產品展的 
展銷攤位 

Booth at AgriProAsia 在美食博覽(2010)的
展銷攤位 

Booth at Food Expo 
(2010) 

  
於鄉村俱樂部的 
推廣活動 

Promotional activities at the 
Country Club 

魚/菜統營處簡訊 F/VMO Newsletter
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改善市場環境及 
 環境保護 
  

IMPROVEMENT OF 
MARKET ENVIRONMENT & 
THE PROTECTION OF 
ENVIRONMENT 

 
菜統處為客户及員工提供優

質的市場環境。本年度，菜

統處為長沙灣蔬菜批菜市場

完成多項維修及更新工程，

包括更換交易場天面的氣窗

等。 

 

此外，本處亦致力善用自然

資源及減少市場廢物；其中

一措施是利用過剩的蔬菜經

天然生曬製成菜乾出售。 

 
 VMO properly maintains its Cheung Sha 

Wan Vegetable Market to provide a good 
trading environment to its clients and staff.  
During the year, VMO completed various 
renovation and improvement projects 
including replacement of the vent house 
windows at the roof of the trading 
compound.   

 
 In addition, the VMO strives to make full 

use of natural resources and reduce market 
waste.  One of the measures taken is 
sun-drying unsold vegetables for sale as the 
dry products. 

 
 

 
更換交易場天面的氣窗 Replacement of the vent house windows

at the roof of the trading compound
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天然生曬菜乾的製作過程 The making of  

sun-dried vegetables 
  

 
多種經菜統處天然生曬的產品 Numerous varieties of  

VMO sun-dried products 
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業績成果 Performance and 
Achievement 

在二零一零至一一年度，菜統

處繼續是本港最繁忙和最大

的新鮮蔬菜批發市場。經本處

批銷的蔬菜共 155,546 公噸，

約佔全港消耗量 23.8%。本處

為 223 名批發商及 1,573 名買

家提供服務，並供應優質蔬菜

予 94 個訂單合約客戶及 192

個指定信譽零售商。經本處批

銷的蔬菜重量、價值及其批發

價格資料刊載於附錄三。 

 

菜統處本年度結算的盈餘為

$20,336,901 元，有關的核數

師報告、資產負債表、收支結

算表、基金變動表、現金流量

表及財務報表附註分別刊載

於附錄四至九。 

 

 

 

 

 

 

In 2010-11, VMO market remained 

to be the largest and the busiest fresh 

vegetables wholesale market in 

Hong Kong.  Throughput in the 

year reached 155,546 tonnes, 

representing some 23.8% of all 

vegetables consumed in Hong Kong.  

It provided services to 223  
wholesalers and 1,573 buyers and 

supplied premium vegetables to 94 

contract customers and 192 

accredited retailers. Detailed 

information on the throughput by 

quantity, value and price is at 

Appendix 3. 

 

VMO had a surplus of $20,336,901 

at the end of the year. The Auditors' 

Report, Balance Sheet, Income and 

Expenditure Account, Statement of 

Changes in Funds, Cash Flow 

Statement and Notes to the Financial 

Statement for the financial year 

2010-11 are at Appendices 4 to 9 

respectively. 
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全 年 批 銷 量 概 略

Summary of Annual Throughput
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盈 餘 及 開 支 概 略
Summary of surplus and expenditure
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迎接未來 
 

Meeting Future Challenges 
 

展望未來，菜統處仍將面對多

項挑戰如低廉的批發菜價、國

內蔬菜內銷增加致貨源緊張和

不斷增加的蔬菜直銷零售點的

趨勢。故此，菜統處需繼續資

源增值和精簡運作程序，以提

高市場效率及為客户提供更優

質的服務。 

 

來年，菜統處將會提升閉路電

視系統和會計系統等為市場客

户提供更優質服務。另外，菜

統處會繼續協助本地菜農拓展

市場和打造品牌以推廣銷售本

地優質蔬菜。 

 

Looking to the future, VMO will 
still face challenges such as low 
wholesale vegetable price, strained 
supply due to increased domestic 
consumption in the Mainland and 
the growing trend of direct 
distribution of vegetables to retail 
outlets. As such, VMO has to seek 
added value to the resources 
available and streamline its 
operation for better efficiency and 
services to clients. 
 
In the coming year, VMO will 
upgrade the closed circuit 
television system and the 
accounting system to provide better 
services for market users.  In 
addition, VMO will continue to 
assist local vegetable farmers to 
extend their market and build up a 
local brand name to promote local 
premium vegetables. 
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訪客 
 

Visitors 

在 2010-11 年度，以下機構代表

和訪客曾蒞臨訪問及參觀蔬菜

統營處： 
 

In 2010-11, the following institutional 
delegations and visitors visited VMO: 

美國農業貿易處駐 

香港總領事館農業代表 

The Agricultural Trade Office, U.S. Consulate General, 
Hong Kong 
 

香港水務及環境管理學會 The Chartered Institution of Water and Environment 
Management (Hong Kong Branch) 
 

福田區區長 The Divisional Officers of Futian District, China 
 

環保署代表團 The Delegation of the Environmental Protection Department
 

法國駐香港及澳門總領事館商務專員公署 The French Trade Commission, Consulate General of 
France in H.K. & Macau 
 

地球之友 Friends of the Earth 
 

廣東港澳辦代表團 The Hong Kong & Macao Affaires Office of Guangdong 
Provincial People’s Government 
 

荷蘭水果及蔬菜貿易代表團到訪 The Netherlands Fruit and Vegetable Trade Delegation 
 

統營顧問委員會委員蕭霍綺文博士 Ms. Noel Yee-Man Siu, PhD, member of the Marketing 
Advisory Board 
 

廣東粵港有機農業合作考察團 An Organic Farming Delegation from Guangdong Province 
and Hong Kong 
 

食物及衛生局常任秘書長(食物) 

黎陳芷娟太平紳士 

Permanent Secretary (Food), Mrs Marion Lai Chan 
Chi-kuen, J.P., from the Food and Health Bureau 
 

食物及衛生局首席助理秘書長(食物)  

楊潤雄先生 

The Principal Assistant Secretary (Food), Mr. Kevin Yeung,
from the Food and Health Bureau 
 

世界批發市場聯盟秘書長 The Secretary General Ms. Maria Cavit of World Union of 
Wholesale Markets 
 

深圳市糧食集團有限公司 The Shenzhen Cereals Group Co., Ltd. 
 

中華基督教會何福堂書院學生 The Students of The Church of Christ in China Hoh Fuk 
Tong College 
 

佐敦谷聖若瑟天主教小學學生 The Students of Jordan Valley St. Joseph's Catholic Primary 
School 
 

香港專業教育學院學生 The Students of Hong Kong Institute of Vocational 
Education 
 

香港中文大學聯合書院同學到訪 The Students from United College, the Chinese University 
of Hong Kong  
 

廣東省佛山市南海區大瀝鎮 

鄒少雄副鎮長考察團 

The Vice Mayor of Dali Government, Nanhai District, 
Foshan City, Guangdong Province, Mr. Zou Shao Xiong  
 

我愛香港協會 We Love Hong Kong Association 
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世界批發市場聯盟秘書長

探訪 
   Visit by the Secretary 

General of World Union of 
Wholesale Markets 

 

統營顧問委員會委員 

探訪 
   Visit by the members of 

the Marketing 
Advisory Board

 

香港水務及環境管理學會

探訪 
Visit by the Chartered 

Institution of Water and 
Environment Management 

(Hong Kong Branch) 

廣東省佛山市南海區大瀝
鎮考察團探訪 

Visit by the Vice Mayor of 
Dali Government, Nanhai 

District, Foshan City, 
Guangdong Province, 

China

地球之友探訪 Visit by Friends of the 
Earth

香港專業教育學院學生 

探訪 
       Visit by the students 

of Hong Kong Institute of 
Vocational Education
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附錄二

Appendix 2    
統營顧問委員會之成員及職權範圍 

MEMBERSHIP AND TERMS OF REFERENCE OF 
THE MARKETING ADVISORY BOARD 

 
I. 職權範圍 

Terms of reference 
 
統營顧問委員會是一個法定諮詢團體。委員會就行政長官或統營處處長所轉介一切事項，向行政長官提

供意見。 
The board is a statutory consultative body for advising the Chief Executive upon any matters referred to it by 
the Chief Executive or the Director of Marketing. 

 
II. 委員會成員 

Membership 
 
主席 
Chairman 

 

黃志光太平紳士 

Mr. WONG Chi-kong, Alan, JP 

( 統營處處長 ) 
(Director of Marketing) 

 
成員 
Members 
 

 

鄧煖勳先生. MH 
Mr. TANG Nuen-fun 

新界蔬菜產銷合作社有限責任聯合總社理事長 
Chairman of the Federation of Vegetable Marketing 
Co-operative Societies, Ltd. 
 

鄧旭華先生 
Mr. TANG Yuk-wah 

新界蔬菜產銷合作社有限責任聯合總社第一副理事長 
The First Vice-Chairman of the Federation of Vegetable 
Marketing Co-operative Societies, Ltd. 
 

羅如波先生 
Mr. LAW Yu-bor 

新界蔬菜產銷合作社有限責任聯合總社第二副理事長 
The Second Vice-Chairman of the Federation of Vegetable 
Marketing Co-operative Societies, Ltd. 

陳永安先生 
Mr. CHAN Wing-on  
 

太興環球發展有限公司董事總經理 
Managing Director, Tai Hing Worldwide Development Ltd. 

張伙泰先生, BBS, MH 
Mr. CHEUNG Fo-tai, BBS, MH 

海聯皇宮酒家董事 
Director, Hoi Leng Palaza Restaurant 

龔燕霞小姐  
Miss KUNG Yin-ha, Cecilia 
 

天冰有限公司董事總經理 
Managing Director, Ice Master Ltd. 

霍綺文博士 
Dr. Fook Yee-man, Noel 
 

香港浸會大學市場學系副教授 
Associate Professor, Department of Marketing,  
Hong Kong Baptist University 

李式儉先生 
Mr. LI Sik-kim, Robert  

精確市場研究中心總經理(研究部) 
General Manager, (Research Divisions), Consumer Search 
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 附錄三 
                                                      Appendix 3A 
經蔬菜統營處銷售之主要蔬菜 

Major Vegetables marketed through the Vegetable Marketing Organization 
 
I) 依重量計，首 20 類經長沙灣蔬菜批發市場批銷的蔬菜 

Top 20 vegetables sold through the Cheung Sha Wan Wholesale Vegetable Market (By 
weight) 

 品種 

Species 
 

重量(斤) 
Weight 
(Catty) 

佔有率 
Percentage of 

Total 

銷售價值 

Sales Value ($) 

佔有率 
Percentage 

of Total 

平均價 ($/斤)
Avg. Price  
($/Catty) 

1 菜心  
Flowering 
cabbage  

55,268,452 21.49% 237,896,811.20 25.52% 4.30 

2 芥蘭 

Chinese kale 12,345,856 4.80% 47,934,084.10 5.14% 3.88 
3 生菜 

Chinese lettuce 10,014,033 3.89% 21,783,508.10 2.34% 2.18 
4 蕃茄 

Red tomato 8,423,380 3.28% 27,159,116.70 2.91% 3.22 
5 白菜仔 

White cabbage, 
small 

8,168,320 3.18% 32,447,899.80 3.48% 3.97 

6 冬瓜 

Wax gourd 7,785,418 3.03% 11,792,833.00 1.27% 1.51 
7 白菜 

White cabbage 7,341,340 2.85% 23,682,094.70 2.54% 3.23 
8 毛瓜 

Hairy gourd 7,094,165 2.76% 21,867,959.60 2.35% 3.08 
9 椰菜 

European 
varieties cabbage 

7,072,155 2.75% 12,860,416.60 1.38% 1.82 

10 蘿白 

Radish 6,589,598 2.56% 9,927,820.30 1.07% 1.51 
11 王菜 

Wong choi 
cabbage 

6,539,625 2.54% 16,811,374.00 1.80% 2.57 

12 通菜 

Water spinach 6,490,323 2.52% 16,671,490.10 1.79% 2.57 
13 蔥 

Spring onion 
5,946,775 2.31% 27,180,515.90 2.92% 4.57 

14 莧菜 

Chinese spinach 
5,114,703 1.99% 17,542,664.90 1.88% 3.43 

15 青白菜 

White cabbage, 
green 

4,504,521 1.75% 12,868,443.60 1.38% 2.86 

16 薯仔 

Potato 4,426,864 1.72% 15,552,963.70 1.67% 3.51 
17 西洋菜 

Water cress 
4,162,686 1.62% 12,060,062.30 1.29% 2.90 

18 意大利生菜 
Italian lettuce 

4,157,305 1.62% 12,505,442.80 1.34% 3.01 

19 青瓜 

Green cucumber 3,751,061 1.46% 10,351,476.90 1.11% 2.76 
20 苦瓜 

Bitter cucumber 3,745,667 1.46% 14,832,561.20 1.59% 3.96 
 總共 

Total 178,942,245 69.58% 603,729,539.50 64.77% 3.37 

http://www.vmo.org/appendix/appendix3.pdf
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II) 依銷售價值計，首 20 類經長沙灣蔬菜批發市場批銷的蔬菜 

Top 20 vegetables sold through the Cheung Sha Wan Wholesale Vegetable Market 
(By value) 

 
 品種 

Species 
 

重量(斤) 
Weight 
(Catty) 

佔有率 
Percentage 

of Total 
銷售價值 

Sales Value ($) 

佔有率 
Percentage 

of Total 

平均價 ($/斤)
Avg. Price 
($/Catty) 

1 菜心  
Flowering 
cabbage 

55,268,452 21.49% 237,896,811.20 25.52% 4.30 

2 芥蘭 

Chinese kale 
12,345,856 4.80% 47,934,084.10 5.14% 3.88 

3 白菜仔 

White cabbage, 
small 

8,168,320 3.18% 32,447,899.80 3.48% 3.97 

4 蔥 

Spring onion 5,946,775 2.31% 27,180,515.90 2.92% 4.57 

5 蕃茄 

Red tomato 8,423,380 3.28% 27,159,116.70 2.91% 3.22 

6 荳苗 

Pea shoot 1,606,122 0.62% 25,137,061.40 2.70% 15.65 

7 白菜 

White cabbage 7,341,340 2.85% 23,682,094.70 2.54% 3.23 

8 毛瓜 

Hairy gourd 7,094,165 2.76% 21,867,959.60 2.35% 3.08 

9 生菜 

Chinese lettuce 10,014,033 3.89% 21,783,508.10 2.34% 2.18 

10 莧菜 

Chinese spinach 5,114,703 1.99% 17,542,664.90 1.88% 3.43 

11 王菜 

Wong choi 
cabbage 

6,539,625 2.54% 16,811,374.00 1.80% 2.57 

12 通菜 

Water spinach 
6,490,323 2.52% 16,671,490.10 1.79% 2.57 

13 薯仔 

Potato 4,426,864 1.72% 15,552,963.70 1.67% 3.51 

14 苦瓜 

Bitter cucumber 3,745,667 1.46% 14,832,561.20 1.59% 3.96 

15 薑 

Ginger 1,478,810 0.57% 12,890,482.10 1.38% 8.72 

16 青白菜 

White cabbage, 
green 

4,504,521 1.75% 12,868,443.60 1.38% 2.86 

17 椰菜 

European 
varieties cabbage 

7,072,155 2.75% 12,860,416.60 1.38% 1.82 

18 意大利生菜 
Italian lettuce 4,157,305 1.62% 12,505,442.80 1.34% 3.01 

19 西洋菜 
Water cress 4,162,686 1.62% 12,060,062.30 1.29% 2.90 

20 茄瓜 

Eggplant 3,633,528 1.41% 11,958,027.80 1.28% 3.29 

 總共 

Total 167,534,628 65.14% 621,642,980.60 66.69% 3.71 
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